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Named a SmartCEO

2016 Corporate Culture

Award Winner

Making a Positive Impact

Miller’s Minuteman Press powered by Strategic
Factory cares about our community, and we were
actively involved in two high-profile volunteer
initiatives this past October.

As a proud sponsor, Strategic Factory team members
walked and manned our booth at the Living Legacy
Foundation’s Donate Life Family Fun Run. This event
really hits home, as one of our own has a family
member who received a new set of lungs through
the program. While the weather was less than ideal,
hundreds showed up to support
the cause.

Baltimore SmartCEO Magazine recently
announced the 2016 Corporate Culture Award
winners, and Strategic Factory made the
list! The Corporate Culture Awards celebrate
50 companies in Greater Baltimore that
have successfully championed a positive,
productive and performance-driven culture,
and have worked with their employees to
develop successful cultural practices.
All winners will be profiled in the November/
December issue of SmartCEO magazine
and celebrated at an awards ceremony on
Thursday, December 8, 2016 at the Columbus
Center complete with fun activities, including
ping-pong (sponsored by Strategic Factory), a
putting green and a basketball shootout.
We’re extremely proud to be one of
the 50 companies chosen as winners.
Congratulations to all the local businesses
that made the list!
To read more on this event and other exciting
industry news, be sure to bookmark our blog:
www.strategicfactoryblog.com.

our Race for the cure team

For the sixth straight year, we sponsored
the Komen MD Race for the Cure® in Hunt
Valley, and it was a HUGE success. Nearly 50
volunteers donated their time to work our table,
where we brought our prize wheel and handed out
numerous promotional items, including pens,
pads of paper and hand sanitizers.

If you missed them this year,

We also brought our Rock Star display backdrop, as
well as pink props to really get people excited about
our booth and their overall experience. Be sure to
check out our Facebook page at tinyurl.com/j7qz62d
for more pictures!

be sure to watch this space for details on all of our upcoming 2017 sponsorships.

A Message From

OUR CEO
www.strategicfactory.com
Powered by Strategic Factory, we’re able to
provide our clients with diverse marketing
capabilities, including website and graphic
design, content writing, signage, packaging,
customized promotional products and
branded apparel.
To learn more about our Masterbrand and
integrated agencies, visit us online.

www.millersmmp.com

Keith Miller

It’s hard to believe another year is coming to an end. It’s even harder to believe I opened my
first store 17 years ago! Let me take a moment to reflect on 2016 before looking ahead to
what’s in store in 2017.
Our company’s focus is on what we do for you, our customers, not awards, but just to toot our
own horn for a minute...Strategic Factory has been recognized this past year by well-known
names including Printing News Magazine, SmartCEO Baltimore, the Printing and Graphic
Association of the MidAtlantic (PGAMA) and the Baltimore Business Journal, to name a few.
We also pulled off one of the most epic Open Houses that I’ve had the pleasure of attending
(more on that in the center page spread). Our team members really came together and
volunteered to direct traffic, give tours of our facility, help facilitate registration, serve food and
drink, take HUNDREDS of Rock Star photos and even clean up after the festivities eventually
had to come to an end.
Since then, we’ve had a few requests to help plan company Open Houses, and as always,
our answer was YES! As your one-stop shop, we are here to meet your every request, from
a simple copy job to a complex marketing consultation (and now specializing in Open House
strategies as well!).

www.branded4u.com

It’s been a pleasure to serve you in 2016 and I look forward to your continued loyalty in 2017.
We will continue to think outside the box and adapt to the new and ever-changing technologies
in our industry. Stay tuned for news on our expansion building coming in the near future (and
perhaps another Open House). We’ll continue to add innovative products and services, and
we’re committed to staying on top of industry trends.

www.graphictango.com

www.mastersigns.com
Abigail Cook, Creative Designer
Colleen White, Creative Designer
Courtney Prach, Creative Designer
Fawn O’Hara, Marketing & Creative Designer
Jon Parr, Content Writer
Leigh Cohen, Marketing Director
Rebecca Rohde, Marketing & Creative Designer
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Wishing you Happy Holidays and a wonderful New Year,

Join A
Winning
Team!

We’re always looking for fresh talent! If you
or someone you know has what it takes to
be a Rock Star, check out our current open
positions online at www.strategicfactory.
com/employment.php or send a resume to
recruiting@strategicfactory.com.

HAPPY CUSTOMERS

Congratulations
Keith!
We’re all proud of our boss and his awesome
achievements.

Our new Woodcrest sign
looks amazing and we have
received many compliments
already! I am glad we chose
you to do the job!

You Roc!k
Keith

Linda Pitetti CAM, CMPO
Resident Manager, Woodcrest Associates LLP,
Mt Royal Management LLP

We recently created this beautiful
pop-up tradeshow display for
Corine’s Cuisine

Thanks so much for your work!

Ray & Corine
Owners, Corine’s Cuisine

Remembering a True Legend
It is with great sadness and a heavy heart that we
announce the passing of one of our longest-tenured and
most beloved team members, Richard Albert Hardy
(Mr. Rich).

Welcome to the
Family
Congrats to Marketing Director Leigh
Cohen on the recent birth of her second
princess, Kara. We wish your family all
the happiness in the word.

Mr. Rich joined the company on June 10, 2002 with many
years of industry experience already under his belt. The
only team members with more tenure are Production
Director Stacey Goins (2001) and CEO Keith Miller.

Mr. Rich
Hardy

Mr. Rich served for nearly 14 years, faithfully commuting
from Harford County to our first Minuteman Press store
in Pikesville, then to Miller’s Minuteman Press Production
Facility in Hunt Valley, and finally to Strategic Factory in
Owings Mills.
Mr. Rich, it was an honor and a privilege to have worked
with you for all of those years. You will always be missed
but we know that you have arrived safely home, free from
the pain of this world.
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Open House Extravaganza
We recently hosted two Open Houses at our
headquarters, Strategic Factory.
Were you here for the show?
Our goal was to showcase our state-of-the-art headquarters to our team member’s
families and friends (night one) as well as our current and prospective clients (night two).
We wanted our guests to truly experience everything we were capable of and be
inspired by our creative services. The first night was a bit more laid-back, but the
preparation was intense. We used what we learned from the first night’s event to further
enhance our guest’s experience on the second night. We really wanted to live up to our
mottos: “Can Do, Will Do, Happy To!” and show the world we are more than ready and
able to “Create Their Masterpiece.”
We wanted to demonstrate all of our capabilities to our guests, and raise brand
awareness. For those who still viewed us as Miller’s Minuteman Press – a quick
printer – we needed to demonstrate to them that Strategic Factory encompasses
ALL aspects of marketing and business communications.

Master Signs produced custom guitar table centerpieces for the event.
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To accomplish this, we used
all of our agencies to their
full potential:

Miller’s Minuteman Press is our printing agency. We produced
flyers, inserts in our client newsletters, personal invites and
individual name badges for both team members and guests. We
wanted to show a variety of items that could be used to reach
your target audience. We printed the name badges on soft touch
laminate to give our guests a “feel” of what we can do for them.
Guests got a taste of what BRANDED4U offers with branded goody
bags containing cozies, bottle openers, drumstick pens, guitar
picks, Strategic Factory pads of paper and our Menu of Services
booklet. We also had a T-shirt booth where we handed out branded
#TogetherWeRock Strategic Factory shirts!
Graphic Tango, our creative services agency, spearheaded the
event from day one. From planning and ordering to setup and
cleanup, this team was there every step of the way. Our Rock Star
theme was utilized, and we kept our branding consistent with Rock
Star photos, VIP name badges, tickets to use for food and alcohol,
even a live band playing throughout the night. We also set up an
event registration landing page and sent out email blasts, social
media reminders and invites.
Master Signs was utilized heavily for this event. If it could be done,
it was. We produced banners, posters, table runners, mesh privacy
screens, acrylic table centerpieces, A-frame signage for parking,
simple H-frame yard signage pointing drivers in the right direction,
self-guided tour signs made of coroplast, floor graphics guiding
guests to their next destination, and even magnets that guests
could take home with them.
It was an amazing time for all involved, and all the hard work and
preparation was indeed worth it in the end. If you missed it, be
sure to check out our Facebook Album, and stay tuned for more
information. Need help planning your open house?
Give our team a call!

Scan the QR code or visit tinyurl.com/gup6laf to veiw more
photos from the event.
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8 Tips to Create
a Pocket Folder
Brochure

Tying the Knot
A trio of team members recently took
the plunge and got married! We’d like
to congratulate Westminster Manager
Megan Thomas, Westminster Regional
Representative Ben Cook and Prepress
Technician Mike Vares. We’re so happy for
you all and wish you a lifetime of health,
wealth and happiness.

When it comes to presenting your business,
it’s hard to pick and choose the information
you provide. An excellent way to present your
information in a professional, organized manner
is to combine the strengths of the brochure and
pocket folder into a pocket-folder brochure.
• Use the inside left panel for general company
information that you do not anticipate
changing. Don’t forget to use the back of the
folder, which provides valuable marketing real
estate.

Megan is officially an Eisenberg! She and
Natanel were married on 10/22 at the home
of Natanel’s parents in wild and wonderful
Spencer, West Virginia. A tropical honeymoon
is in their future sometime next year.

• Consider a third panel for additional storage
and design space.
• Box pockets and expansion pockets make it
easier to store and distribute large items such
as booklets, manuals, and reports.

• Consider a tabbed folder brochure to organize
complex information.
• A tear-away business-reply-card panel allows
prospects to request information.
• Add distinctive accents, such as embossed
words or a foil-plated logo.
• Utilize slits in the pockets to neatly display
business cards, coupons, or promotional cards.
• While the most traditionally sized folder is
9”x 12”, you can customize your folder larger
or smaller to meet your needs.
There are so many options to choose from, and
we’re here to help you make the right one for your
company. Give our design experts a call and
let’s create your next masterpiece!

{recipe}
Peyton’s Favorite Lace Cookies
After dating for five years, Ben married
Calley on 9/11 at the Union Mills Homestead
(just north of Westminster). The couple
honeymooned in Punta Cana, in the
Dominican Republic.

2 cups old-fashioned rolled oats
1 tablespoon flour
2 cups granulated sugar
1/2 teaspoon salt

2 sticks butter, melted
(do not substitute)
2 eggs, beaten
1 teaspoon vanilla

Preheat oven to 325˚F. Put oats, flour, sugar, and salt in a large bowl and mix well. Pour very hot butter over the mixture and
stir until the sugar is melted. Add eggs and vanilla and stir well. The batter will be slightly thin. Drop level 1/2 teaspoons of the
mixture, 2 inches apart. Bake 10-12 minutes. Watch carefully so they do not over brown. When cookies are completely cooled,
peel from the foil. Store in airtight container.

Peyton Manning was born March 24, 1976 in New Orleans, Louisiana. The second of three boys, Peyton is a son of
former NFL quarterback Archie Manning, and the older brother of New York Giants quarterback Eli Manning. Peyton set
numerous records throughout his career as a pro football quarterback, including winning five NFL MVP awards and two
Super Bowls. With his victory in Super Bowl 50, Peyton at age 39 became the oldest quarterback to win a Super Bowl.

Collecting for a cause
Mike married Laura on 10/31 at Disney’s
Beach Club Resort, Walt Disney World,
Florida. They plan to honeymoon on an
international Disney cruise sometime
next year.

For the second straight Holiday Season, team
members came together in support of Jeffie’s Choice,
a nonprofit that works with volunteers throughout the
country by matching them with local accredited food banks, soup
kitchens, and other food-oriented programs that need assistance.
All non-perishable food items and cash donations we collected
were donated to the Maryland Food Bank.
Although we typically associate the Holiday Season with giving,
these organizations need our help year-round. Please consider
starting a company donation of your own; it can really bring team
members together and helps support your community.
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A Fond Farewell and a Happy Hello
As Mike Zinn begins his retirement, we’d like
to celebrate his career. Mike managed our
Westminster storefront for the past five years.
Mike has been in the industry for more than
30 years and has literally done it all, from
prepress to customer service to marketing
consultations.

Mike

Mike plans on spending time with family and
spoiling his four grandchildren so they’ll take
care of him down the road! He also purchased
a fancy digital camera and plans on taking up
photography. Mike wanted to personally thank
all of his loyal customers from over the years.

Though he has loved serving them all, he
joked that they’ll be better off with new store
manager Megan Thomas (now Eisenberg), as
she is “younger, smarter and better looking!”
Megan is thrilled with her new opportunity
and is looking forward to helping Mike’s
previous clients. Regional Representative
Ben Cook has stepped in as well, and will be
available for sales calls throughout Carroll
County. Megan and Ben are extremely excited
to start on their new career path and hope to
see you soon!

Top 10 Promo Products of 2016
2017 is quickly approaching, so we thought it would be cool to look back on the hottest promo
products of 2016. These are the Top 10 gifts that everyone wants this Holiday Season!
1. Adult coloring books

6. Phone wallets

2. Blender bottles

7. Power Banks

3. Bluetooth speakers

8. Sunglasses

4. Custom apparel, caps and beanies

9. Water bottles

5. Fitness trackers

10. Umbrellas

Be sure to check out or blog,
www.strategicfactory.com, for
more on these items as well
as industry tips and tricks!

RESCUED PETS

Jasper

Finch

Meet Team Lead of Online Services Alister’s cat, Finch! Alister adopted
Finch from the Baltimore SPCA on February 28, 2016 (Alister’s birthday
present). Finch’s favorite activities include balancing on doorframes,
tunneling under the covers, and curling up around Alister’s head while he’s
sleeping.

Please consider adopting an animal in need, and if you can’t adopt, consider donating much-needed
supplies (non-clumping cat litter, laundry detergent, latex gloves and more) to any of our storefronts
and we’ll deliver them to the BHS for you!

ben

The Value of Print
COMMON MISCONCEPTIONS:
“ELECTRONIC COMMUNICATION
IS MORE ENVIRONMENTALLYFRIENDLY THAN PRINT”
•

Electronic devices typically require
the mining and refining of dozens
of minerals and metals, as well
as the use of plastics, hydrocarbon
solvents, and other non-renewable
resources.

•

50 - 80% of electronic waste
collected for recycling is shipped
overseas and often unsafely
dismantled.

•

Printing is the only medium with
a one-time carbon footprint - all
other media require energy every
time they are viewed.

•

As new research emerges, it is
clear that “either/or” is not the
answer. One must consider all
the inputs and outputs before
making a decision about which
communications are better
delivered electronically or on paper.
By linking the power of paper with
the efficiency of electronics, we can
streamline our communications
and help maintain the best
environmental balance possible.

As a proud supporter of the Baltimore Humane Society, we’re committed to the paws! Many of our
team members follow a strict #AdoptDontShop regime, and we feature their paw-some pets in our
quarterly newsletters.
Check out Inventory Coordinator Amanda’s rescue, Jasper. She thinks
he’s part pit bull, part lab and about 2 years old. He was dropped off at
the Humane Society of Carroll County in the middle of the night with no
paperwork so they don’t know much about him or what he’s been through.
He’s super hyper, extremely playful and loves to rip things to shreds!
Amanda’s two boys give him so much attention. Jasper LOVES them and is
very happy and loved at his new home.

Megan

Credit: Printing Industries of America
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Five Tips To Create an
Email Marketing
Campaign

FOLLOW US!

Email marketing may seem like something only
the big-wigs can afford to do (Apple, Google, eBay,
you get the idea), but it can also be very successful
for locally-owned businesses. Email marketing is
a simple, affordable and effective way of reaching
out to customers. Check out these tips and steps to
creating an email marketing campaign.
1. CHOOSE AN EMAIL PROVIDER.
For best results, it’s better not to use an email
platform such as Gmail, Hotmail or Outlook, but
rather a company specifically designed to support
email marketing campaigns.
2. BUILD AN EMAIL LIST.
One easy way to add emails to the list is offering
an “Email Signup” link on your company’s website,
which will feed straight into your email database.
3. DECIDE ON CAMPAIGN OBJECTIVES.
Why are you sending the emails? What do you
want them to accomplish? How do you want to
demonstrate your business to subscribers?

WE’RE GOING
PLACES!

Keep up-to-date with all the latest news, tips
and industry trends by connecting with us
online. Like us on Facebook, Follow us on
Twitter, Network with us on LinkedIn, Watch
us on YouTube, Connect with us on Google+
and Find us on Yelp.

5. SEND IT OUT.
Consider the best day of the week to send your
emails, best time of the day, most responsive
subject lines, how best to personalize your emails,
etc. The more practice you have, the more efficient
your business will become and the more income you
will generate!

www.millersmmp.com
www.strategicfactory.com

WISE WORDS

Need help? Let our creative team get your
company’s email marketing campaign started!
Email us at info@graphictango.com.

“Happiness is
a journey, not a
destination.”

For the full article visit tinyurl.com/gm9qxyh.

4. DRAFT AN EMAIL.
Many email marketing campaign providers will have
templates available for you to choose from.

— Ben Sweetland

That’s A Wrap!
We’re almost finished wrapping our entire fleet of delivery vehicles. Check out
these Nissan Versas and our Ford Transit. Next up: our 26-foot box truck!
Vehicle wraps are a cost-effective way to market your business. One wrap can
garner between 30 and 70 thousand views! And much like signage, vehicle wraps
advertise for you 24/7.

Have you seen us out on the road? Tweet or
Facebook us a picture (not while driving!)
with the tag #StrategicWrap for a chance
to win a $25 Target Gift Card. Good luck!

1.866.MMP.6789 • www.millersmmp.com
Strategic Factory

Baltimore

Hunt Valley

Towson

Westminster

11195 Dolfield Boulevard
Owings Mills, MD 21117
PH: 443.548.3500
Fax: 443.738.9800

516 Reisterstown Road
Pikesville, MD 21208
PH: 410.358.8447
Fax: 410.358.8116

107 Lakefront Drive
Hunt Valley, MD 21030
PH: 410.527.1388
Fax: 410.527.1910

1220-A E. Joppa Road, Ste. 112
Towson, MD 21286
PH: 410.427.0190
Fax: 410.427.0189

592 Jermor Lane
Westminster, MD 21157
PH: 410.751.9504
Fax: 410.751.9516

By Appointment only

