MINUTES
Timely Information and a Good Mix of Fun from Your Locally Owned Printer. | Vol. 9

UNLEASH THE POWER OF DIRECT MAIL.

SIMPLE | AFFORDABLE | EFFECTIVE

LOCAL
PRINTERS

ON LINE
PRINTERS

YOUR AWARD
WINNING PRINTER
Your business deserves the best when it comes
to creative design and professional printing. At
Miller’s Minuteman Press, we’re committed to
bringing you just that.
We offer creative concepts and colorful printing.
Partner with us and we’ll help your business
become a leader.
Receiving awards is an industry-leading distinction
and proof we’re dedicated to your success.

THERE ARE THOUSANDS
OF PEOPLE IN YOUR AREA

Now Make Them
Your Customers
Reach 10,000 residential
mailboxes for as little as
2 CENTS per address.

Ask Us How
For Tips to Create a Winning Campaign–See page 6
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MMP Annual Chili Cook-Off
The first annual MMP Chili Cook-Off instilled a
competitive spirit among all MMP foodies. Our
chili connoisseurs studied the recipes of the chili
masters and added their own signature ingredients,
making sure their chili dish was intense with flavor.
After an extensive taste test by staff members,
the bindery department walked away victorious!
Bindery team member, Lura, shared her recipe
which proved to be the ultimate indulgence!

The Winning Chili Recipe

Keith Miller, Owner

Want to Trade
Jobs with Me?
Life as a printer isn’t always
easy. We work long hours to finish
tight deadlines. We are constantly
developing new creative ideas, and
it’s rare when we go home without
ink smudged on our hands. However,
I wouldn’t trade my job for anything
in the world! It’s not every day
someone gets to do what they love
while meeting a variety of wonderful
people and learning about different
businesses. If you’re curious to learn
more about our world of printing, I’d
be happy to show you around. But
beware…you may want to become
a printer yourself!

PROUDLY PRODUCED IN Maryland

Friend. Follow. Link.

1 1/2-2 lbs ground beef

1/2 cup masa ﬂour
(may substitute all-purpose)

1 large yellow onion, diced
2 medium green bell peppers, diced

4 tablespoons chili powder

1 large can each: crushed tomatoes,
diced tomatoes, tomato paste

2 1/2 teaspoons ground coriander
2 1/2 teaspoons ground cumin

2 cans dark red kidney beans

1 teaspoon dried oregano

2 cans light red kidney beans

1/2 teaspoon cayenne pepper

2 cloves garlic, minced

Salt and pepper to taste

2 cups corn, cut from cob or frozen
Brown ground beef in a large skillet and drain any excess fat. Transfer beef
to a large sauce or stock pot and add peppers, onion, and garlic. Cook at
a medium temperature, stirring occasionally, until onions begin to turn
translucent. Add the tomatoes and stir in beans and corn. Allow to simmer
for several minutes, and then stir in seasonings. In a small bowl, mix the
ﬂour with enough cold water to form a paste around the consistency of cake
batter. Pour the paste into the chili, and stir until the ﬂour is mixed evenly and
thickens. Chili may be eaten immediately, but improves with time! Simmer for
at least two hours on the stovetop or in a crock pot for best results.

Gutenberg’s Army

©

Paper Power
Less than 10 percent of U.S.
power comes from renewable
sources, but in the pulp and
paper industry that figure is
greater than 60 percent.

Net.Work with Us!
Check out our Website, follow
our Tweets, Link to us and
become our Facebook Fan!
www.millersmmp.com
2

Don’t Kill-a-Watt
Plug cell chargers and other
electronics into a power strip
that can be turned off to avoid
phantom loads and save
yourself up to $100 per year.

Baltimore • Hunt Valley • Lutherville • Towson • Westminster

Branded Bottled Water
A Refreshing Marketing Approach
Summer’s fast approaching but don’t let the heat waves get in the
way of your marketing plans. Use the weather as an advertising
advantage and brand your own water!
Simply send us your logo and we’ll design and produce these
creative promotional products for you.
Customized bottled water is a refreshing way to keep both you
and your business hydrated. Make sure you order yours today!

Photo credit: Ashley Michelle Photography

From left to right: Scott Stein, VP of Business
Development, Keith Miller, CEO, Lester Miller,
VP of Business Development, Amy Heinrich,
Board Chairman, Maryland Affiliate,
Susan G. Komen for the Cure®

Green Printer
At the recent Komen Maryland annual appreciation reception,
Miller’s Minuteman Press was honored to receive the Partner
Award for our commitment, support and partnership of the
Maryland Affiliate of Susan G. Komen for the Cure®.
The Partner Award is given to a community partner who
displays extraordinary commitment to the Komen Maryland
mission during the current fiscal year. This commitment can
be demonstrated through volunteer work, donations, advocacy,
support, or sponsorship.
“Miller’s Minuteman Press represents the best of what
a sponsor should be—a company that helps underwrite
the cost of the race through their generous contributions,
as well as supporting our mission through the actions
of their owners and employees. We’re grateful for their
invaluable support and ongoing commitment,” comments
Robin Prothro, Komen Maryland CEO.

For the third year in a row, the PINKredible MMP team
is proud to support the fight against breast cancer and has
committed to a further Sponsorship for the 2013 Komen
Maryland Race for the Cure®.
“Through our sponsorship, our company has
become an enthusiastic cheerleader for this
inspirational organization and we’re extremely
proud of this prestigious recognition,” comments
Leigh Lieman, Miller’s Minuteman Press
Marketing Director.
Between gathering support from our staff and clients to
planning the booth, we’ve already started to prepare for
the October 20th race.
Interested in joining Team MMP?
Stay tuned, as further information
is coming soon!

Proud
Sponsor

1.866.MMP.6789 • www.millersmmp.com
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BUSINESS

Capricorn

12/22–1/19

Pisces

2/19–3/20

Taurus

4/20–5/20

Cancer

6/21–7/22

Horoscopes

Renovation is the key to a successful month at
work and when you look good, you feel good!
Nothing builds confidence better than a new
corporate identity. Redesign your company logo
and marketing collateral as a refreshed new look
will continue to keep your business financially
and creatively viable. Know a good printer?
Now’s the time to give them a call.
Venus and Neptune, which control beauty and
artistic ability, are becoming more prominent
in the house of Pisces, strengthening your
ability to look at business opportunities with an
artistic point of view. Ensure you have some well
designed company ads and statement stuffers so
you don’t miss out on lucrative advertising and
marketing opportunities.
Mercury’s cosmic placement won’t impede your
progress for long. You’ve set high expectations
for both you and your business, determined to
achieve and exceed them. Sign up to exhibit at a
trade expo or local business event. Embroidered
company apparel and quality promotional
products, such as pens, mouse pads and mugs
are sure to attract potential new clients.
You’re affected by Mercury’s cosmic slide, and
the closer proximity of Mars and Venus will make
you more energetic. Wisely invest that energy
into your business by channeling that passionate
creativity into wide format print projects. Outdoor
signage, trade show banners, vehicle wraps and
window decals are sure to grab attention from
current and prospective clients.

Virgo

The new moon’s position this month encourages
new partnerships—especially in business! Don’t
underestimate the powerful impact of reaching
out to potential customers. Send out customized
note cards from your company’s personalized
stationery.

Scorpio

This is a month of madness! Your responsibilities
at the office are piling up, and you’re not the only
one! Help your clients and partners stay organized
and minimize stress by sending out customized
calendars—they’ll stay on top of their business
while you market yours!

8/23–9/22

10/23–11/21

This is a month of opportunity for you—Carpe
Diem! There are six planets that align this month
inciting wanderlust for your company. This is
the time to establish new connections. Travel
to meet with potential clients and attend
networking meetings and business lunches.
Ensure you have plenty of quality printed
business cards to exchange referrals and
expand your network.

Aquarius

1/20–2/18

This month, the position of the planets will bring
about serenity and tranquility, and you’ll be the
Master of Productivity in your company. But
instead of spending time meditating under your
desk, tackle an overdue print project. Whether it’s
printing a company brochure, updating a product
catalog or implementing a direct mail campaign,
find your inner zen by ticking this task off your
to-do list.

Aries

3/21–4/19

Like Capricorn, six planets are aligning in just
the right formation for you, which means a
massive burst of good fortune. Be ambitious!
Take advantage of different out-of-the-box
marketing strategies to help draw attention and
market your business. Try thermography or
metallic ink on envelopes, foiled letterhead and
embossed business cards or visit your local
printer to check out the variety of paper options.

Gemini

5/21–6/20

Venus, which controls beauty and art, is
particularly inﬂuential this month, more so
in the artistic department than in the financial
one. Utilize that creativity in your marketing
endeavors by designing a customized or EDDM
postcard campaign. Offering a discount coupon
to potential and current clients will ensure a
favorable ROI.

Leo

7/23– 8/22

Libra

9/23–10/22

This is a month of chaos—there’s so much
to get done in such a small window of time.
You’re buried in work and you haven’t kept
up with your marketing efforts. It’s time to call
your printer to send out your latest newsletter,
design a vibrant email campaign and update
your company website.

Mercury has started to retrograde, but that
doesn’t seem to affect you in the business
world. Your business plan is progressing and
you’re now able to invest more creativity into
your company. This is a stellar time to design
Sagittarius a creative portfolio to display and advertise
11/22–12/21 your company’s products and services and
watch your business boom!

1.866.MMP.6789 • www.millersmmp.com
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Who Can Resist
a Coupon?
Coupons are an inexpensive and creative
way to promote products or specials, increase
brand awareness, and encourage repeat
customers. Here are a few tips to help you
create a winning coupon campaign:
• Clearly define and limit your offer.
Use wording such as “$10 off a $50
regular-price purchase,” “Limit one
per person,” or “Must be used between
certain dates.”
• Track the response rate of promotions
by including a special code on each
coupon campaign.

Don’t Toss Extra Coffee Mugs.
Reuse Them in Creative Ways!

• Include reasonable expiration dates
that encourage a timely call to action.

Many of us have quite an assortment of mugs hanging around from holiday
gifts or business giveaways. Don’t drink coffee every morning? Here are a
few ways to give new life to those unused mugs.

• Integrate coupon promotions with your
overall campaign by including them with
information requests and sales packets,
adding them as bag and statement stuffers,
or incorporating them into the design of
your regular mailers, similar to a tear-away
postcard or business card.
• Encourage repeat visitors by handing
out coupons along with the receipt at
the end of each purchase.
• Create special promotions, such as
giving special coupons to your first
100 customers through the door.

• Donate to churches, nonprofits,
or daycare facilities.
• Use to pot a plant.
• Turn into a candle.
• Store pens, scissors, markers,
rubber bands, or paper clips.
• Conveniently store utensils,
napkins, take-out menus, etc.
• Keep one by your bedside to
hold change, eyeglasses, and
odds-and-ends.

• Create a mini-care package
with packets of coffee, tea,
or hot chocolate.
• Create a sweet “bouquet” with
colorful lollipops.
• Use as a handy paint cup
for touch-up projects.
• Create a first-aid kit by filling
with bandages, gauze, and aspirin.
• Turn into a “get well soon”
kit by adding a thermometer,
cup-o-soup, and cold medicine.

Want your offer seen by 10,000?

Saving Our Forests
Tree farmers plant two new
trees for every tree they harvest.
Printing on paper helps grow
trees and keep forests from
becoming development projects.
America’s Printing Plant
Soy ink has been a nontoxic,
environmentally friendly option
for more than 20 years. It offers
brighter printed color and eases
the recycling process.
InSight-Ads — See Cover
6

— www.soynewuses.org

Sales and Marketing
Ideas So Valuable You Can
Take ’Em to the Bank!
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A Decade with MMP!

Fun Fact:

We’re celebrating Mr. Rich’s tenth year with us and we’re just as happy
to have him today as we were when he first joined the MMP team!

Mr. Rich and his
wife, Betty, recently
celebrated
their 50th wedding
anniversary.

As a key member of our bindery department, Mr. Rich puts the
finishing touches on printing collateral, guaranteeing a high quality,
polished piece.
We couldn’t do it without you, Mr. Rich—keep up the great work!

Need a Banner?
Mailbox Marketing

STARTING AS LOW AS

80% of your business comes from 20% of your
customers. Using Direct Mail to your advantage can
help you rise above that statistic.
Make sure your Direct Mail gets the attention it
deserves to maximize your ROI:

• You’ve got 10 seconds—go! The
recipients of your mail shouldn’t
wonder why that postcard ended
up in their mailboxes. The window
of time between someone retrieving
their mail and throwing it in the
trash is very small—you need to
grab their attention fast. Use
memorable designs, bright colors,
and phrases witty enough to attract
attention but not intrusive or
offensive.
• Mail can be as innovative as you are.
There aren’t any rules to this
game—so be creative, be unexpected.
Make your mail reflect the company
it represents, and allow the recipient
of the mail to be pleasantly surprised
and inclined to take the next step. If
you’re advertising a store that sells
party favors, for example, write your
message on balloons that the mail
recipients need to inflate in order
to read.
• Choose wisely. You need to
find the right demographic of your
target audience. Understand your
business’ goals and study the traits
of the customers you already have.
Be discerning when selecting
potential customers.

$245

*

Contact Us Today

• Concise is key. Make sure the effects
of buying what you’re selling are
crystal clear and always include
a call to action. Write simply and
directly. Don’t elaborate on the
physics behind the engine of the
car you’re advertising—just tell them
where they’ll be able to travel faster
and cheaper.
• Form a connection. People don’t
like to do business with strangers—so
let them know who you are and what
your company does. You want to
make your customers and clients
happy with their purchase or
investment—but you also want to
keep them coming back for more,
to build their trust and increase their
loyalty to your corporation.
• Appeal to the senses. No choice
is made without the use of our senses
so use this to your advantage. Print
with raised ink, make your piece
interactive with scratch offs and
peel-n-win labels, install a button
that allows music to be played. Use
mail to intrigue those you want to
attract.

*Excludes Design

1.866.MMP.6789 • www.millersmmp.com
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Tech Tip: Best Proofing Practices

Proofing requires an eagle eye, concentration and some good old-fashioned
common sense. It doesn’t hurt to have a few helpful hints from professional
proofreaders as well. Here are some things to keep in mind the next time
you’re on the hunt for typos and errors.
• Always proof on paper. People read differently on screen and on paper,
so print out a copy of what you’re proofreading. Also, if you read aloud,
your ear might catch errors that your eye may have missed.

Make Me Feel Important!
Newsletters are a great marketing tool to help
you keep in touch with your audience. Not only
can they offer helpful industry information and
announce new products or services, but they
can also introduce new employees and promote
upcoming sales and events.

• Read it backwards. When you proof your own work, you often
become blind to your own mistakes since the brain automatically
corrects wrong words inside sentences. In order to brake this pattern,
read the text backwards.

Gutenberg’s Army

©

• Pay attention to punctuation. Especially be careful with contractions
and apostrophes, which tend to trip people up. Common mix-ups include
its and it’s or your and you’re—brush up on grammar rules if you have
questions. Even little mistakes can hurt your credibility. Also, remember
that the apostrophe is never used to form plurals.
• Borrow someone else’s eyes. Once you proof something yourself, recruit
a coworker or friend to do the same—you’ll be amazed at what they find.
A fresh set of eyes will spot the error’s that your eyes (and brain) have
glossed over.
• Finally, choose one of the many style guides and stick with it. This
will make you’re work more consistent, plus you’ll have a resource to
consult when you have questions about style and formatting.
Now, go back and read this again. Can you spot three errors in the text?
Send your answers to marketing@millersmmp.com
Source: March 2013, PGAMA member firm Harris LithoGraphics’ newsletter, “The Ink Link.”

1.866.MMP.6789 • www.millersmmp.com
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Hunt Valley

Lutherville

Towson

Westminster

516 Reisterstown Road
Pikesville, MD 21208
PH: 410-358-8447
Fax: 410-358-8116

140 Lakefront Drive
Hunt Valley, MD 21030
PH: 410-527-1388
Fax: 410-527-1910

1502 York Road
Lutherville, MD 21093
PH: 410-321-6711
Fax: 410-821-1726

1220-A E. Joppa Rd, #102
Towson, MD 21286
PH: 410-427-0190
Fax: 410-427-0189

592 Jermor Lane
Westminster, MD 21157
PH: 410-751-9504
Fax: 410-751-9516
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